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SNV Cambodia is an international NGO that aims to
dlleviate poverty by enabling increased income and
employment opportunities and increasing access to
basic services.
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BACKGROUND

SNV is an international NGO that aims to alleviate poverty by enabling increased education and
employment opportunities and increasing access to basic services. In rural Cambodia, malnutri-
tion is prevalent for children under the age of five in low-income households. It leads to stunting,
illnesses, infections, increased risk of mortality, delayed cognitive development, poor perfor-
mance and absence from school.

To address the nutritional deficiencies that cause stunting, SNV Cambodia implemented a com-
munication campaign to change people’'s behavior. SNV Cambodia leveraged engageSPARK's
Interactive Voice Response (IVR) platform to implement its project, with the aim of encouraging
rural female farmers with home gardens to feed their children the right amount of diverse vege-
tables every day.
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COMBINE AND
STRENGTHEN
THE WORK IN
THE FIELD

"This was our first time working with IVR, and
it had a very positive impact. engageSPARK
has given us a good way to combine and
strengthen our work in the field with concepts
on behavior change.”

MARIEKE VAN SCHIE
Project Team Leader
SNV Cambodia
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INTERACT with Anyone via Any Phone — At Scale

RESULTS

SNV Cambodia leveraged engageSPARK's IVR platform to implement its project and send educa-
tional material to Cambodian farmers.

Twenty-four IVR scripts written in Khmer were tested with focus groups comprised of mothers to see if they
would understand the messages and be interested in signing up to receive audio messages directly on their
phones. 100% of focus group participants signed up to receive the IVR audio messages sent to their phones.

After the series of 24 IVR messages were sent to recipients, a series of 7 IVR quizzes — where recipients would
press 1 or 2 to respond to the question — were sent twice a week to measure overall comprehension. Over 7
months, SNV Cambodia used the engageSPARK platform to send over 20,000 IVR calls to 850 recipients.
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IMPACT

THELIVES &
BEHAVIOR

CONCLUSION

The high success rate of the IVR campaign, coupled with its low cost, enabled SNV Cambodia to
positively impact the lives and behavior of a large Cambodian farming community, by reaching
out to them with engaging messages that helped to open the eyes of participants to the impor-
tance of a balanced, nutritious diet for their children.



